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handle it.” While her kids are less dependent, the farm and land are still demanding,
but perhaps more rewarding now that she
has a perspective of stepping away for a bit
at a time.
“I am working quite a bit, so it is slightly
challenging to be able to go home and
create the balance as I would like, although,
every time I am home it is so enriching.
The other day I was home and could harvest a bunch of things and enjoy it…go for
a lovely walk. But, on the business side it
is a bit challenging if I am modeling fulltime. It’s always challenging to have work
and to strike the balance of how big you
want to build something. If I wanted to be
selling vegetables full-time, at this point I
would really need to hire out so it’s kind of
on pause, but I’m still improving the land
and I’m still doing all the infrastructure
work to be selling vegetables and serving
the community. I want to start getting into
bees and have a cidery as well as my grapes.
I have my hand in a lot of these things and
some of them take a few years to develop.
It’s a matter of planning, and that’s what’s
fun; planning on my computer while I’m
away so that I’m still connected.”
While Tilberg’s decades-long connection
to the land has been an innate part of her,
surprisingly or not, many others are seeking their own connection to nature, with a
resurgence of smaller community led farms
and farm-to-table.
“People are aware and can judge the quality
of vegetables and have an awareness of
lifestyle and how animals and people are
treated. You can taste the difference and
sense the difference. And I think people
appreciate being a part of a community
that is looking out for each other.”
With reports confirming an even more
dire climate crisis than anticipated, it’s
natural to wonder how Tilberg, a mother
and nature lover, forges ahead without
becoming overwhelmed by fear. “I’m
an extreme optimist so I just feel like
whatever happens, we’ll be okay. But I do
believe that we must make a lot of effort to
help change—or stop what we’ve created
and I think that’s going back to the natural
world and the farms, that in itself can
make a difference. Between fashion and
big agro-business, which are the two most
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dreadful things for our planet, I think
choices do matter, your dollar and the
choices in what you’re buying can make
a difference.
While it’s idealistic to think that we could
all just live off the land, Tilberg and her
family do try to live as sustainably as
possible. “For us anyways, growing as much
as we can for ourselves and making choices
like buying organic, going to the farmer’s
market, being primarily vegetarian. We try
to buy second-hand clothing and non-fast
fashion. My entire community does basically zero waste, including my children’s
school. Every event is zero waste—you
have plates and dishwashers and people
volunteer to do that. And you don’t have
single use plastic.”
As a fashion model, there’s bound to
be an ethical conflict for Tilberg, but
ever the optimist she says, “a lot of bigger
brands are really trying to find solutions
because everybody wants to make a living
and nobody wants to ruin the world. I
do think there are some big thinkers out
there trying to figure it out. Because
whatever we’re doing is really unsustainable as a society.”
Perhaps the route to sustainability is just
to want less, and it seems for Tilberg that
has come naturally. “I don’t really want for
anything. I am way more minimalistic than
I’ve ever been and want to pare down what
I already have. I grew up very poor and I
always wanted little shiny things. I always
loved jewelry and I would look at my
mom’s jewelry box, she had a few things
and I would just be so amazed it made me
feel really connected to my family history.
But besides those things, for myself, I don’t
want anything.”
Why is it when we’re younger there’s a
pride in acquiring and accumulating and
now there’s pride in really being able to
live and function beautifully with less? “I
like making things, but I have nowhere to
put them. It’s a funny thing to be like—I
really enjoy the process of making stuff,
but I want to give it away.”
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